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Introduction
In 2016, IAVA killed $4 billion in cuts to the Post-9/11 GI Bill, a landmark bill that IAVA fought to pass 
in 2008. IAVA’s member survey was the driver for what became a national call to action and a fight for 
this critical education benefit. This fight was personal; the road was long—longer than it should’ve 
been—but together we got it done. 

But the fight is far from over. And the stakes have never been higher. 

With each year, veterans worry about the nation’s attention and support turning away from this community. 
Thus with each passing year it becomes more crucial that this nation understands and shares in both 
the struggles and successes of this newest generation of veterans. 

IAVA’s annual member survey is one of the largest non-governmental surveys of Iraq and Afghanistan 
combat veterans and is the most comprehensive, asking about employment, education, benefits, 
health and other emerging issues. Through this survey, the collective voice of IAVA members have 
influenced the current She Who Borne the Battle Campaign, the 2016 Campaign to Defend the GI Bill, 
the 2014 Campaign to Combat Suicide, the 2013 Campaign to End the VA Backlog, the Vow to Hire 
Heroes Act and so much more! 

This year’s survey highlights some of the challenges that the fastest growing population of service 
members and veterans -- women veterans -- face. This survey drove our top policy priority for 
2017, to improve recognition and services for women veterans. It also shows that mental health 
challenges and access to care continue to impact veterans in all facets of their lives. And it highlights 
a continued need for a focus on finances during the transition period.

Yet it also shows that vets are rising. Twenty-four percent of our members are planning to start their 
own business and three percent already have. Eighty-eight percent voted in the 2016 Presidential 
Election, and 41 percent are considering a run for public office themselves. The information from this 
survey is a major driver for all that IAVA does. It should be a road map for the country too. The post-
9/11 generation of veterans has had the nation’s back for over a decade; it’s time for the nation to 
have theirs. 

Best,

 
Paul Rieckhoff  
Founder and CEO 
Iraq and Afghanistan Veterans of America



2017 Member Survey

5

AUTHOR 
Jacqueline Maffucci, Ph.D.
Jacqueline Maffucci, Ph.D. is the Research Director for Iraq and 
Afghanistan Veterans of America. She holds a Bachelor of Science 
from Cornell University and a Doctorate of Philosophy in Neuro-
science from The University of Texas at Austin. Prior to her position 
at IAVA, Dr. Maffucci spent three years as a consultant to the 
Pentagon focusing on behavioral health policy for the Army. 
This included two years spent on the Army Suicide Prevention 
Task Force. Among other responsibilities, she acted as the 
liaison to the Department of Defense research community 
working to translate research into policy, work she continues 
in her current role.

Dr. Maffucci currently serves on multiple advisory and steering committees, including the National 
Center for PTSD Education Advisory Board, the Department of Veterans Affairs Women’s Health 
CREATE Veterans Council and the National Academic Affiliations Council. As IAVA’s Research 
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KEY FINDINGS
Overview
Mental health and suicide prevention, VA reform and employment are top issues for respondents. 

Veteran issues are identified as a top priority when considering candidates, followed by the economy 
and health care.

IAVA member survey respondents are a diverse population politically, with Republican and 
Independent/No Affiliation represented equally and strongly. 

Generally, respondents do not feel that any branch of government is performing well when it comes to serving 
veterans, yet 53% feel that President Trump will act in the interest of veterans. 

Women Veterans
Respondents have diverse opinions on changing the VA motto, with 43% supporting, 39% neutral and 18% 
opposing. More women (60%) are in support of change, whereas more men (40%) are neutral. More impor-
tantly, in rating the Department of Veterans Affairs (VA), women veterans overall feel VA is not doing a good 
job of supporting them. Less than 50% rate VA health care as good or very good and 55% rate VA benefits as 
such. Women veteran respondents generally do not have concern over the safety of facilities or the number 
of female practitioners; these are rated fairly high. They are more concerned about the quality of care and 
the culture at VA. Only 44% feel VA employees treat women veterans with respect. This is on par with their 
rating for male peers. Only 27% feel civilians treat women veterans with respect.

VA Reform
The majority of respondents do not support full privatization of VA, with only 26% expressing support. 
Regarding the VA Choice Program, while only 20% have used it (with mixed reviews), over 80% are 
concerned about Choice Program funding expiring this year and over 90% support some sort of extension. 
Respondents also identify accountability in VA hiring and firing as the top priority for VA reform,  
followed by consolidation of community care and an upgrade to information technology (IT) systems. 

Over 80% of respondents are enrolled in VA health care and the vast majority have used it in the last year. 
Reviews are mixed regarding access to and quality of care at VA. Respondents rate non-VA care higher in 
quality and timeliness as compared to VA care, and VA care higher in understanding the needs of the veteran 
patient. 
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Post-9/11 GI Bill
The Post-9/11 GI Bill continues to be a heavily utilized benefit, with 92% of respondents eligible to use it. 
Many have used it or are planning to; 55% have used it themselves, 11% transferred it to their dependent, 
24% intend to use it. For those who have used it, satisfaction ratings continue to be high. 

The vast majority of respondents agree that the Post-9/11 GI Bill is important for recruitment (76%) 
and reintegration (88%). A majority (56%) also feel that it’s important for retention. Survey respondents 
were largely not supportive of cuts to the benefit to use as a pay-for for other programs. Nearly half 
oppose the introduction of a user fee.

Mental Health/Suicide Prevention
Issues with suicide and mental health continue to permeate the lives of our veterans. Just over 75% of 
respondents believe troops and veterans are not getting the care they need for mental health injuries. 
Thirty-seven percent of respondents indicate that they have had thoughts of taking their own life since 
joining the military. Most startling is a notable increase in the percent that know a post-9/11 veteran 
who has attempted or died by suicide. Sixty-five percent of respondents personally know a post-9/11 
veteran who attempted suicide (54% in 2015) while 58% of respondents personally know a veteran who 
died by suicide (45% in 2015).

Transitions
Ninety percent of respondents revealed that they had some level of challenge following their transition 
out of the military, including 37% being unprepared to manage finances, 23% not having a permanent 
place to live and 66% not having a job secured as they transitioned out. 

Employment
Six percent of survey respondents report being currently unemployed, the lowest number in years for 
our membership. Of those who are unemployed, 79% have been without work for 27 weeks or more. 
Among those who have jobs, 65% are satisfied with their job and 37% reported feeling underemployed. 
Top employment considerations included the salary/benefits package, the meaningfulness of the job 
and the ability to translate military skills.
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DEMOGRAPHICS

Age

26-30 
8%

31-35 
24%

36-40 
18%

41-45 
13%

46-50 
15%

51+ 
21%

 
 
Gender Identity

Male 
86%

Female 
13%

 
 
Ethnicity

White 
69%

Hispanic or 
Latino 
12%

Black or 
African 

American 
6%

 
 
Marital Status

Married 
66%

Single 
14%

Divorced 
14%

 
 
Household Income

< $20K 
6%

$20K - $35K 
11%

$35K - $50K 
14%

$50K - $75K 
22%

$75K - $100K 
16%

$100K - $150K 
18%

$150K - 
$200K 

6%

 

18-25 
1%

Transgender/Gender Variant/Nonconforming 
0.5%

Prefer Not To Answer 
0.5%

Asian 
3%

American Indian or Alaska Native 
2%

Native Hawaiian or Pacific Islander 
1%

Other 
3%

Prefer Not to Answer 
4%

Separated 
3%

Domestic Partnership 
2%

Widowed 
1%

$200K+ 
3%

Prefer Not to Answer 
4%
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Employment Status

Full Time 
54%

Part 
Time 
5%

Active 
Duty 
5%

Retired or 
Disabled 

19%

Student 
6%

 

Education

Bachelors Degree 
29%

Some college 
22%

Masters Degree 
22%

Associates 
Degree 

14%

 
 
Community

Suburban 
49%

Urban 
24%

Rural 
23%

* 6.4% Unemployed and looking for work, 1.2% Unemployed and not looking for work

Self Employed 
3%

Unemployed* 
8%

High school graduate or equivalent 
5%

Trade, technical or vocational training 
4%

Professional Degree 
3%

Doctoral Degree 
1%

Military Base CONUS 
3%

OCONUS 
1%



10

2017 Member Survey

SERVICE DEMOGRAPHICS

Branch of Service

Army 
58%

Marine 
Corps 
15%

Air 
Force 
13%

Navy 
13%

Officer or Enlisted

Officer 
19%

Enlisted 
81%

59%
Member of National Guard or Reserves

 u 74% Deployed as a Guardsman 
or Reservist 

Where did you serve 
(select all that apply)?
Iraq 66%

CONUS 41%

Afghanistan 33%

Kuwait 32%

Central Command AOR 10%

Qatar 9%

Bahrain 7%

Guantanamo Bay  3%

Other 23%

 

What year did you separate 
from the military?
Have not separated 14%

2015-2017 9%  

2013-2014 14%

2011-2012 16%  

2009-2010 15%

2007-2008 15%

2005-2006 11%  

2003-2004 5%  

2002 or Earlier  1%

Number of Deployments
OIF* OEF** OND† ORS††

0 18% 39% 90% 98%

1 55% 44% 9% 2%

2 21% 12%  0.5% 0%

3+ 6% 5%  0.5% 0%

*Operation Iraqi Freedom 

**Operation Enduring Freedom 

†Operation New Dawn 

††Operation Resolute Support

Coast Guard 
1%
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POLITICAL ENGAGEMENT
Veterans are generally more civically engaged than civilians, volunteering in their local community 
and engaging in politics and elections. This section asks IAVA members about their participation in 
politics, the issues that matter to them and their propensity to engage in the electoral process.

Political Ideology

Democratic 
Party 
17%

Republican 
Party 
37%

Libertarian Party 
5%

Independent/No 
Affiliation 

38%

Other 
3%

41% Have considered running for 
public office

96% Are registered to vote

88% Voted in 2016 Presidential election

Support for 2016 Presidential Candidates

Trump 
50%

Clinton 
28%

Johnson 
11%

Other 
8%

 
Top 5 Issues Influencing Support for Political Candidates
1. Veterans Issues

2. Economy

3. Health Care

4. Homeland security/Terrorism

5. Military/Defense Issues

Stein 
2%

McMullin 
1%
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THE ISSUES
There are a number of issues facing our nation today. From flag burning to firearms to legalization of 
medical marijuana, the veteran community must be a part of these conversations.

Top 3 Issues Impacting Post-9/11 Veterans
1. Mental Health/Suicide Prevention

2. VA Reform

3. Employment and Jobs

Marijuana Legalization
Recreational 18% 12% 26% 21% 23%

Medical 9% 6% 22% 29% 34%

Strongly Oppose Oppose Neutral Support Strongly Support

Firearms
Establishing Community Lockers for 
Firearm Storage

28% 21% 34% 12% 5%

Trigger Lock Distribution Programs 6% 6% 31% 39% 18%

Universal Background Checks 3% 4% 9% 38% 46%

Ease Sale of Semi-Automatic Weapons/
High Capacity Ammunitions Magazines

13% 13% 24% 27% 23%

Expand Open Carry Laws 6% 8% 18% 27% 41%

Strongly Oppose Oppose Neutral Support Strongly Support

59% Support an amendment to the U.S. Constitution that would allow Congress to prohibit flag 

burning by statute and allow for punishment for the physical desecration of the U.S. flag.
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Gun Ownership & Storage
Gun ownership and safety continues to be at the forefront of the national conversation. The military 
community is one of the most highly trained when it comes to safe handling and storage of guns and 
are an important voice in this conversation. Add to that strong concern for the 20 veterans a day estimated 
to die by suicide, the majority with a firearm, and the conversation around safe storage becomes one that 
can be lifesaving. 
 

58% Own personal 
firearms

When asked how they are stored…
Locked, Unloaded, Ammunition Stored Separately 29%

Locked, Loaded 19%

Unlocked, Unloaded, Ammunition Stored Separately 17%

Would rather not say 15%

Unlocked, Loaded 14%

Other  4%

Unlocked, Unloaded, No Ammunition in Home  1%

Locked, Unloaded, No Ammunition in Home  1%

MILITARY SERVICE
With less than one percent of the U.S. population having served in the current wars, it is more 
important than ever for those serving to share their voices on the issues most critical to them and 
their families. The nation must understand their service and sacrifice, and ensure that the debt owed 
to them for this service is paid in full.

When asked the following... 
Yes No Don’t Know

Would you recommend service to a family member or a close friend? 92% 8% 0%

Do you support the creation of a national monument in 
Washington D.C. for veterans of the Global War on Terror?

82% 7% 11%

Are you concerned that a decrease in our military presence in Iraq 
and Afghanistan will decrease public attention on issues affecting 
Iraq and Afghanistan veterans and service members?

58% 32% 10%
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When asked to rate their level of support…

Ending the Selective Service enrollment process 
for male U.S. citizens turning 18 years old

32% 30% 25% 8% 5%

Inclusion of women U.S. citizens turning 18 years old 
in the enrollment process for the Selective Service

7% 7% 16% 35% 35%

Strongly Oppose Oppose Neutral Support Strongly Support

Equality
Diversity is a force-multiplier for our armed forces as well as our nation. Before it was popular, IAVA 
-based on input and guidance from our members-was the first mainstream veteran organization to 
support the repeal of Don’t Ask, Don’t Tell. IAVA continues to engage our members on these issues 
and ensure that all service members, veterans and their families are treated equally under the law.

Did you support the 
repeal of Don’t Ask, 
Don’t Tell, the law that 
banned military service 
by openly gay troops?

Yes 48%

No 30%

 22% No Opinion

What impact do 
you believe the 
repeal of DADT 
had on military 
readiness?

-
      

16%59% Neutral 25% +
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PERCEPTIONS
Transitioning out of the military can be challenging, especially when services and supports aren’t in place to 
help. This section asks IAVA members about their perceptions of how Congress, the Administration and the 
community is doing in supporting them as they come home.

When asked to rate their level of agreement as to whether the following 
acts in the interest of veterans…

Former President Barack Obama 29% 23% 23% 10% 15%

President Donald Trump 15% 13% 31% 22% 19%

Congress 24% 45% 15% 1% 15%

Strongly Disagree Disagree Agree Strongly Agree No Opinion

When asked about the American public… 

70% Agree the American public supports 
veterans

16% Agree the American public understands 
the sacrifices of veterans

39% Agree that employers see value in 
hiring veterans
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WOMEN IN THE MILITARY
Since 2001, 345,000 women have deployed in support of these current wars. Women are currently 
the fastest growing population in both the military and veteran communities. With the recent policy 
change to include women in all combat arms positions, these numbers will only continue to grow. It is 
past time for this nation to recognize and support these women.

When asked how important it is for IAVA to address the issues women 
veterans face…

Very Important 
41%

Important 
37%

Moderate Importance 
16%

When asked about the following statements regarding women in 
the military...

Support the opening of all military occupational 
specialties to women 

15% 75% 10% Women

39% 50% 11% Men

Women’s advancement in the military has been 
limited by restrictions on women in combat

30% 62% 8% Women

56% 33% 11% Men

Lifting restrictions on women in combat will improve 
the public recognition of their contributions

33% 53% 14% Women

46% 39% 15% Men

Disagree Agree No Opinion

Little Importance 4%

No Importance 2%
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WOMEN VETERANS*

97% Identify as veterans

90% Agree that being a veteran is important to their identity

When asked their level of agreement with the following statement...

The civilian public treats women veterans 
with respect

10% 31% 32% 24% 3%

Fellow service members treat women service 
members with respect

4% 10% 12% 49% 25%

Male military service members treat women 
service members with respect

7% 23% 27% 36% 7%

VA employees treat women veterans 
with respect

5% 16% 35% 37% 7%

When asked whether the VA motto should be 
changed to be more inclusive of all who have served

5% 5% 31% 23% 36% Women

10% 10% 40% 26% 14% Men

Strongly Disagree Disagree Neutral Agree Strongly Agree

When asked whether VA adequately provides…
Women Veterans Program Managers/Coordinators 30% 70%

Access to Women Practitioners 73% 27%

Quality Mental Health Care 52% 48%

Quality General Health Care 60% 40%

Peer Mentor Support 14% 86%

Yes No

*Questions asked only of women veterans unless otherwise indicated.
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83% Of women veterans are enrolled in VA health care

33% Use it exclusively

57% 
Said VA has contacted them or 
they have seen advertisements 
informing them of their eligibility 
for VA benefits

8% 
Have participated in peer support 
programs specifically for women 
veterans or service members

50% Are interested in such a program

Rate the following…

VA Support to Women Veterans 13% 26% 39% 19% 3%

Quality of VA Health Care 9% 16% 27% 33% 15%

Quality of Non-VA Health Care 7% 10% 21% 40% 22%

Quality of VA Benefits 6% 11% 29% 39% 15%

Very Poor Poor Fair Good Very Good
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MILITARY SEXUAL ASSAULT
The FY2012 annual report from the DoD’s Sexual Assault Prevention and Response Office (SAPR) was 
a wake-up call to the nation, revealing an estimated 26,000 cases of unwanted sexual contact in the 
military. While attention on this issue since then has been high, progress has been fleeting.

Military sexual assault impacts both men and women in uniform. By understanding the past experiences 
of these survivors, IAVA can better combat sexual assault in the future.

Women Respondents Male Respondents

19% Think DoD is effectively addressing 
military sexual assault 33%

35% Survivor* of military sexual assault 1%

40% Survivors who reported the crime 28%

71% Survivors who experienced retaliation 
after reporting 64%

If the decision to send someone to court martial was taken away from the 
commander, would you view the commander as...

18% 77% 5% Men

10% 84% 6% Women

Less of an Authority Figure Would Not Impact View More of an Authority Figure

Survivors who would be more likely to report their 
assault if instead of their commander, a trained 
military prosecutor made the decision to move 
forward with the case:

Women 46% 
Men 35%

 

 

*Total number of survivors: N=147 women; N=40 men
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Post-9/11 GI Bill
The GI Bill has sent nearly two million veterans and their dependents to school since its creation in 2008. 
However, despite the enormous success of the New GI Bill, there is still work to be done to both protect and 
enhance this critical benefit.

92% Of respondents are eligible for the 
post-9/11 GI Bill

 

55% Have used it themselves

11% Have transferred it to a dependent

24% Intend to use it

Experience with 
Post-9/11 GI Bill

Poor 
5%

Neutral 
10%

Fair 
11%

Good 
37%

Excellent 
37%

 
Importance of the Post-9/11 GI Bill

Military Recruitment 3% 8% 13% 31% 45%

Military Retention 12% 13% 19% 26% 30%

Transition 2% 3% 7% 19% 69%

Not Important Slightly Important Moderately Important Important Very Important

87% Of respondents oppose/strongly oppose cuts to the GI Bill
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Education
With so many veterans using the Post-9/11 GI Bill and other education benefits to go back to school, it’s im-
portant for schools to understand how best to set veterans up for success.

61% Of respondents have pursued a degree since 
separating from the military 35% Are currently in school

Education Benefits Used
Post-9/11 GI Bill (Chapter 33) 

56%
Montgomery GI Bill (Chapter 30) 

22%

Vocational 
Rehabilitation 

15%

Other 
4%

Type of School 
 

Technical, Vocational, Trade 
8%

Community 
College 

20%

State School 
47%

For Profit 
25%

Satisfaction with Education Program 
 

Dissatisfied 
8%

Neither 
Satisfied or 
Dissatisfied 
13%

Satisfied 
45%

Very Satisfied 
34%

Top 5 Reasons Chose Institution 
Veteran friendly

Available degree programs

Location in relation to home

Availability of online courses

Cost of school

Loans

46% Took out loans to supplement education costs

Amount of Student Loan Debt
None 50%

Under $1000  2%

$1,001-$5,000 6%

$5,001-$10,000 8%

$10,001-$15,000 8%

$15,001-$20,000 5%

$20,001-$50,000 13%

$50,001-$100,000 5%

Above $100,000  3%

Reserve Education Assistance Program (REAP) 
3%
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Employment
In the last two years unemployment numbers for the veteran population, including post-9/11 veterans, have 
been steadily declining, and IAVA members are part of this trend. Veterans who have jobs in their preferred 
career field do better work and tend to remain in those jobs longer, meaning there are fewer issues with 
employee retention or attrition. This section aims to better understand how employers can put these talented 
leaders to work in their new careers once they leave the military.

Employment Status
2017 6% 5% 57% 32%

2015 8% 7% 53% 32%

2014 10% 7% 46% 37%

2013 10% 8% 37% 45%

Unemployed and looking for work Part-time employment Full-time employment Other*

Top 5 Industries of Employment
Government 

32%
Health Care 

9%
Telecommunications 

5%
Education 

5%
Manufacturing 

4%

Top 3 Job Incentives 
1. Salary/benefits package

2. Job is meaningful

3. Translating military skills

Job Satisfaction

65% Of employed respondents are 
satisfied with their current job

Top 3 Challenges Finding a Job 
1. Medical ISSUES

2. certification/Requirements

3. Competitive Work Force/Current        
Economic Situation

 

37% Of employed participants consider 
themselves currently underemployed

 

Entrepreneurship 

24%
Of respondents are interested in starting their 
own business.

 u Start up capital is the biggest concern to do so
36% 

Are aware of the Department 
of Labor small business 
support programs

* Includes Student, Retired, Disabled, Active Duty, Unemployed not looking for work
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VA HEALTH CARE UTILIZATION
The VA access crisis of 2014 brought to the light a problem veterans knew for years, critical challenges 
accessing VA health care. Since then, the VA has worked to address these challenges. In this section, IAVA 
members tell us how they’re doing.

26%
Of respondents support full privatization 
of VA

 u 54% Do Not Support

 u 20% No Opinion

When asked to identify the top 3 
issues for reforming VA… 
1. Accountability 

2. Consolidation of Community Care

3. Information Technology Updates

When asked about overall 
experience at the VA...

Very 
Poor 
10%

Poor 
15%

Fair 
33%

Good 
29%

Very 
Good 
13%

Health Care Sources 
VA health care exclusively 28%

êTRICARE and VA health care 17%

VA supplemented by private insurance 15%

VA supplemented by Medicaid/Medicare  4%

DOD and VA health care  2%

Private insurance exclusively 18%

TRICARE exclusively 10%

DOD health care exclusively  3%

Don’t have health insurance  2%

DOD supplemented by private insurance  1%

82%
Of respondents 
are enrolled in 
VA health care ê

28%
Use VA 
health care 
exclusively

38%
Use it in 
combination 
with other 
health care

90%
Sought VA 
care in the 
last year
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Respondents were asked to indicate their agreement with 
the following...

Clinicians provide quality 
care to veterans

10% 18% 21% 37% 11% VA Provider

2% 5% 23% 48% 14% Non-VA Provider 

Clinicians provide timely 
care to veterans

20% 31% 15% 26% 6% VA Provider

3% 7% 22% 45% 15% Non-VA Provider 

Clinicians understand the 
medical needs of veterans

8% 16% 20% 41% 12% VA Provider

6% 21% 36% 24% 4% Non-VA Provider 

Strongly Disagree Disagree Neither Agree Nor Disagree Agree Strongly Agree

*Missing percentages represent those with no opinion

VA CHOICE PROGRAM

20% Have used the program ê

91% Support extension of the 
Choice Program

Experience with Choice Program

Excellent 
15%

Above Average 
22%

Average 
35%

Below Average 
13%

Very Poor 
15%
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VA BENEFITS
The VA plays a critical role in supporting veterans. Yet time and again veterans have been left waiting 
for the benefits that they have earned. An effective VA system must be very different from the current 
legacy system. This section of IAVA’s Member Survey asks about their experiences using VA benefits.

76% Use VA Benefits other than health care

Satisfaction with Benefits
Disability Compensation 25% 58% 17%

Pension 8% 14% 78%

GI Bill/Education Benefits 15% 69% 16%

Home Loans 5% 53% 42%

Insurance 10% 17% 73%

Vocational Rehabilitation 14% 17% 69%

VA Caregiver 8% 8% 84%

Not Satisfied Satisfied Have Not Used

VA Disability Compensation 

82%
Have a service-connected disability rating

 u 76% of respondents say that it took more than 125 days for the VA to notify them of a deci-
sion on their disability compensation claim, or that their claim is still pending

36% Have filed an appeal to their VA disability compensation claim decision
• 37% in 2015
• 32% in 2014

27% Report that it took a year or more to receive a decision on their appeal • 26% in 2015

29% Still have a pending appeal • 33% in 2015
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Mental Health
It can be difficult to seek help for an injury that can’t be seen, yet the invisible wounds of war are very real. 
This section asks IAVA members to share their experiences with mental health care.

16%
Believe troops and veterans 
are getting the care they 
need for mental health 
injuries

ê
Top 3 Reasons Not Getting Care 
1. The stigma of seeking help is too great

2. They have access to care, but not 
     quality care

3. TheY have access but are not seeking care

Do you have a service-connected mental health injury?
Yes 

57%
No 

43%

Are you seeking care for your mental health injury? 
Yes 

73%
No 

27%

Top  5 Resources for Seeking Care
VA Mental Health Professional 24%

Vet Center Counselor 9%

Peer Support Group 6%

Civilian Mental Health Counselor 6%

Religious/Spiritual Leader 5%

Top 3 Reasons Not Seeking Care
1. Started treatment, but stopped 

2. Concerned it might affect career

3. Don’t think treatment will work

53% Had someone close to them recommend they 
seek care ê 80% Sought help 

as a result
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SUICIDE
The VA estimates that 20 veterans die from suicide each day. The DoD reports that 478 service members 
(active and reserve components) died by suicide in FY 2016. IAVA’s members are on the front lines of this 
critical issue. This section asks IAVA members about their very real concerns about suicide in the veteran 
community.

ONLY 24% Feel as a nation we are making progress in combating military/ veteran suicide

Respondents who have considered taking their own lives:

 

Prior to  
joining the 
military Since joining 

the military
2014 6%

2015 6%

2017 5%

37%

40%

31%

65% Know a post-9/11 veteran who has 
attempted suicide

• 2015: 54%
• 2014: 47%

58% Know a post-9/11 veteran that has died 
by suicide 

• 2015: 45%
• 2014: 40%
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General Health
It is estimated that over 50,000 service members 
have been wounded in the wars in Iraq and 
Afghanistan. Issues like chronic pain and exposure to 
airborne hazard and burn pits are just some of the 
health challenges faced. Complementary and alter-
native therapies are generating more interest in the 
community. This section asks IAVA members about 
these issues.

Service Related Injuries
PTSD 46%

Anxiety 45%

Depression 42%

Tinnitus/Hearing Loss 41%

Musculoskeletal Injuries/
Chronic Pain 

38%

TBI 19%

Pulmonary Issues 19%

Burns/Scarring 11%

Vision Loss 7%

Other 19%

Medications

Have you been prescribed or are you currently 
taking prescription medications for service- 
connected injuries:

23% Anti-depressant 

23% Opioid 

22% Sleeping Pills 

20% Anti-anxiety 

 

Alternative Therapies

Are you using any of the following supplemental/ 
alternative therapies as part of your care regimen? 

Chiropractic Care 29%

Meditation 25%

Yoga 21%

Outdoor Adventure 19%

Acupuncture 17%

Music or Art Therapy 14%

Animal-Assisted 10%

Burn Pits

80%

Exposed during deployment

 u 63% feel they have associated 
symptoms 

 u 35% are registered in the VA’s Air-
borne Hazards and Open Burn Pits 
registry

Service Animals 

6% Are using a service animal

Caregivers

23%
Have someone helping them with 
some aspect of their daily care

 u 80% of these are spouses

When asked to rate their overall health 
before joining the military and now…
Before 3% 23% 74%

Current 21% 43% 29% 7%

Poor Fair Good Excellent
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Transition Experiences
Transition out of military service can be challenging. In addition to the stress of leaving their units, 
service members transitioning to civilian life must learn to manage their finances, find housing 
and gain employment. This section asks IAVA members about their preparedness in facing these 
challenges as they transitioned out of service.

When asked if they experienced challenges when transitioning out of 
the military...

None 
10%

Few 
16%

Some 
42%

Many 
32%

Top 3 Transition Challenges 
1. Health concerns

2. Finding/keeping employment

3. Loss of identity/purpose

Employment 

42% Received support/training to 
transition to the civilian work force

66%
Did not have a job before transitioning 
out of the military

 u 25% did not have a job for over a 
year

 Finances 

63% Felt prepared to manage finances

Housing 

23% Did not have housing secured 
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SURVEY METHODOLOGY
IAVA’s member survey was fielded using the Qualtrics survey tool in partnership with George Mason 
University. The survey alpha test was distributed among IAVA staff members from February 3-6, 2017 
and later beta tested among a dozen IAVA leaders and staff members from Feb 9-10. The final survey 
was fielded among all IAVA veteran members from Feb 11-21. Emails were sent on Feb 11, 15, and 
18. The opportunity to enter a drawing for two Southwest (SW) Airlines vouchers to fly anywhere SW 
flies in 2017 was provided as incentive to complete the survey. Social media was utilized to encourage 
post-9/11 veterans to join and take the survey. New members were also provided a link in the welcome 
email received during this time frame. 

A total of 4,345 participants completed the survey, a record number; 857 started the survey but did not com-
plete. The margin of error for this survey is +/- 2 percentage points at the 95% confidence level.

Distribution of Respondents

0% 10%
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IAVA is incredibly thankful for the donors that have made this report possible with 
their contributions to IAVA.

Foundations & Community Partners

$250,000 +

Wounded Warrior Project (WWP) 
Resnick Family Foundation

$100,000 - $249,999

Ford Foundation 
Clark Charitable Foundation 
Langeloth Foundation

$10,000 - $99,999 

The Kahlert Foundation, Inc. 
Schultz Family Foundation 
Rosenthal Family Foundation CA 
Mental Insight Foundation 
Select Equity Group Foundation

 

Triad Foundation  
Bob Woodruff Foundation  
New York State Health Foundation 
The Wunderkinder Foundation 
Others First

Begin Today For Tomorrow 
The Scoob Trust Foundation 
National Council for Behavioral Health 
The National Christian Foundation 
Brad Lemons Foundation 

Travis Manion Foundation 
Million Dollar Round Table Foundation 
The Wasserman Foundation 
Colbert Family Fund 
Agua Fund, Inc.

Corporate Partnerships

$250,000 +

Salesforce Foundation 
Victory Motorcycles

$100,000 - $249,999

Southwest Airlines 
Google 
ICAP

$25,000 - $99,999

Rogue Fitness 
USAA 
City National Bank United Way Campaign 
Aspiration 
Vencore 

 

Uber 
TriWest Healthcare Alliance 
PVH Foundation 
Venables, Bell & Partners LLC 
eBay 
Cushman & Wakefield

Oscar Mike LLC 
Retail Ready Career Center 
Western Asset Management Company 
The District Communications Group 
NBC Universal, Inc. 
MSNBC

MillerCoors  
Fox Sports 1 
Discovery Communications 
Cushman & Wakefield 
CNN c/o Turner Broadcasting 
Barbaricum

Individual Donors

$100,000 +

Anonymous 
Craig Newmark 
Klatsky Family Trust 

$50,000 - $99,999

Trevanion Pope 
Anonymous  
Roger Evans 
Lear Family Foundation

$10,000 - $49,999

Christine Hauser 
Mike Leven 
Scott Feldmayer 
Katie Nolan 
George Loening 
Brian Williams 
Adam Clampitt 
Robert & Martha Cohn 
Abigail Disney 
 

 

Jim Hirschmann 
Dick Beattie 
Susan Mikula 
Ron Katz 
Joseph Sanberg 
Eli Elefant 
David Perkins  
Dan Streetman  
Anonymous  
 
 

 

David Wright  
Ji Bi 
Shai Bandner 
Jeff Marshall 
Bill Tovell 
Susan & Scott Lord 
Vincent Mai 
Ted Segal 
Rachel Maddow

 

Peter Berg 
Leslie Gelb 
Glenn DeKraker 
Fisher Brothers Foundation 
Blake Entertainment 
Alvin Dworman



2017 Member Survey

2017 IAVA MEMBER SURVEY

NATIONAL HEADQUARTERS 
114 West 41st Street, 19th Floor 

New York, NY 10036 
Phone 212-982-9699 

Fax 212-982-8645

WASHINGTON, D.C. OFFICE 
777 North Capitol St. NW, Suite 403 

Washington, D.C. 20002 
Phone 202-544-7692 

Fax 202-544-7694

FOR MEDIA INQUIRIES 
Please contact IAVA’s Communications Department at 212-982-9699 

or press@iava.org


